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The workgroup discussed all of the bullet points above, and then decided to focus on the following:

-The workgroup discussed creating a brochure with resources to provide for families and loved ones
after the loss of a loved one. The group reviewed an example brochure and added crisis hotlines, a
notes section, as well as local funeral homes and the cost of cremation services.

-The group also discussed providing a sympathy card to the family. Stephanie shared she would reach '
out to the marketing department to bring samples to the next meeting for all to review. |





